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We all eat 
nutritionally 
correct!?!
• Preconceived ideas of 

what food is nutritious
• A google search will 

confirm your beliefs
• Social media information 

is fragmented
• Changing a belief or a 

habit takes



When consumers have a great 
experiences with a product they are 
likely to choose the one brand over the 
other

How do we give consumers a great 
experience with dairy

Not only in taste, but nutritional value; 
convenience 

Communicators must be clever 
in telling their stories



Know you consumer’s 
landscape

Trends 
• economic factors
• high food inflation
• affordability of food
• class mobility – upward movement
• beliefs and attitudes 

60m population in 10 different income 
brackets (BFAP: SEM 2022)



Consumers want 
the best value 
for their money
Trigger curiosity

• Get the attention of the 
consumer on an 
emotional level 

• Then deliver the rational 
educational message

• https://www.rediscoverd
airy.co.za/wp-
content/uploads/2023/0
5/RD-May-PR-2023_v4-
pages.pdf
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What is the purpose of dairy?

Dairy’s purpose is to provide nutritious

and sustainable dairy to the world 

today and for future generations



International Dairy Federation

• Scientific knowledge
• Hub of information in ten areas of 

expertise
- Animal health and welfare
- Dairy science and technology
- Economic and policies 
- Environment
- Food standards
- Hygiene and safety
- Marketing
- Methods of analysis and sampling
- And nutrition and health. 



Dairy’s landscape
Dairy is not a single product

3.349 billion tonnes unprocessed 
milk production (2022, SAMPRO)
• Drinking milk 42,9%
• Cheese (exc cottage and cream cheese) 26,0%
• Fermented products 15,4%
• Milk powder 7,7%
• Flavoured milk 1,2%
• Other 6,8%



Food matrix and the dairy matrix

Emerging science
Food Matrix ≈ 10 years ago (75 research papers published from 2012-2022)
Dairy matrix ≈ 2017 – at the IDF World Dairy Summit in Belfast

Since then – many videos to explain the concept (UK, Australia, South Africa)
79 articles published on the dairy matrix by experts in nutrition and health



Key take-out of 
the dairy matrix

The Dairy Matrix explains 

that the nutrients in milk 

and dairy work together 

as a team to deliver 

more benefits than 

previously known 



Why is the Dairy Matrix 
a valuable tool for dairy 
communication?

Plant based dairy alternatives is not 
nutritionally equivalent Cows milk.

The Dairy Matrix differentiates dairy products 
from plant-based products

Main reason: Natural product, nutrients 
naturally present in dairy, bioavailable to the 
body



How do we 
communicate the 
Dairy Matrix to 
consumers?

Through television 
adverts …

with the slogan…



Dairy Gives You More Go Than You Know



Main benefits per TVC

Milk

Yoghurt

Maas/ 
Amasi

Cheese

Hydration
Muscle growth
Energy

Healthy gut
Immune support
Mental alertness

Gut health
Immune support
Muscle recovery

Healthy growth
Muscle strength 



Targeted 
messaging

• Message must fit the purpose to ensure it 
lands with the audience

• Disciplined approach in messaging and 
communication channels

• Refer: Planning of the Project. 



New television adverts
Dairy Gives You More Go Than You 

Know

15 Seconds each



Yogurt



Milk



Cheese



Maas



Television

• Four 15 Second 
television adverts: 
Milk, Maas, Yoghurt 
and Cheese

• YouTube Cut downs 
of 5 seconds each

• Three 15 second   
Dairy Matrix videos



The dairy matrix educational video

www.dairygivesyougo.co.za



Milk video 1,5m views

Cheese video 431k views

Yoghurt and maas video 238k views

Full video, 2.3 min 138k views

www.dairygivesyougo.co.za



Social media
Instagram 
Competitions

Be your best #WithDairy.
November 2023



Be your best #withdairy
On Dairy Gives You Go
Facebook, Instagram, TikTok and Twitter
Influencer campaign: 15 Sept – 15 October 2023



Health professionals

• CPD
• Evidence based reviews

https://www.rediscoverdairy.co.za/evidence-based-reviews/



• Progress in new research in 
dairy nutrition

• Credibility in messaging
• Tapping into the need-state of 

the consumer
• Be environmental 

management savvy
• Meet your audience in their 

space on social

Key considerations to shift perception



How to bring 
communication 
to life

• Media partnerships: media 
experts

• Influencers: increase 
awareness and reach
• Must remain credible



Infographics

• Serve a great purpose
• A visual representation of information 

or data
• Must be easy to understand



In conclusion

• Give consumers a good 
experience / memory of 
dairy
• Taste
• Nutritional value
• Convenience
• Health benefit



https://www.rediscoverdairy.c
o.za/rediscover-dairy-
newsletter/
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